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The accelerated adoption of technology platforms by businesses to weather the disruption will 

mean MICE, particularly international MICE will take a longer time to recover to pre-Covid levels. 

This feature report examines the current positioning of the Indian domestic and inbound MICE 

market, its current positioning, key government initiative to provide impetus, Covid impact and key 

industry expectations for the sub-sectors future development. 

MICE Tourism
Tourism was the first sector to be hit by the pandemic 
and will be the last to recover. While domestic leisure 
tourism shows green shoots of recovery with the 
emergence of “Revenge Travel” during the new year, 
business travel remains lull. 

Worldwide ranking: number of meetings per country

Evidently, there is a well-established link between “established tourist spots” and “MICE hotspot” 

evidenced by the top 10 cities which are also coveted tourist destinations from across the world. 

India’s share of inbound MICE tourism, like its share of International Tourist arrivals is around a per 

cent of global events. 

Established nations are mature MICE markets, hence their growth rate has stabilized but the no. of 

conferences and exhibitions being organized by them till date is still staggering.

New destinations, especially Asia –Pacific is showing tremendous growth potential

Global Scenario

Over the last decade the market share of all regions have remained nearly same. Regionally, 

Europe hosted more than half of all meetings in ICCA’s last assessment followed by Asia (at 23%.) 

Among countries the United States has held pole position for two decades and the top 20 have 

remained largely unchanged with countries alternating one or two positions. Among BRICS 

economies China has been the front-runner by a significant margin featuring among the top 10 

destinations globally, followed by Brazil (#20) and India at #28.

Topical popularity was 
highest for Medical 
Science (17%) followed by 
Technology (15%) and 
Science (13%), trends 
which we predict will 
continue order of 
precedence given recent 
global events.

Source: 2019 ICCA Statistics and Country and City Rankings 

Indonesia Malaysia Singapore India Thailand Taiwan Republic 

of Korea

Australia Japan China-P.R.

Top 10 - Asia Pacific by number of international meetings

India ranks #7 in the 
APAC sub-region. Six 
cities driving India’s 
performance in order 

of precedence are 
New Delhi, Mumbai, 

Bangalore, 
Hyderabad, Chennai 

and Goa.
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248 272

527 539
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Major MICE hotspots of India

Source: Study on MICE Market and role of ICPB in promoting MICE Tourism
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Indian MICE Landscape

Market is 
sized at ₹ 

37,576 crore, 
60 per cent of 

which is 
attributable to 

Meetings, 
Incentives and 
Conferences

International 
MIC accounts 
for 22% of the 

market size 
(~22%)

65 per cent 
are B2B 
events

Meetings & 
Incentives 

form ~70% of 
the entire 

MICE segment 
for 5-star 

properties.

India’s 
outbound 

market is one 
of the fastest 

growing 
markets 
globally

Pre-pandemic 
projections 

pegged India’s 
outbound 
luxury and 

MICE markets 
to touch US$ 
45 billion by 

2025

Evidently, there is significant potential to if a dual pronged strategy is adopted to grow the MICE 

sector by (1) targeting retention of outbound tourists and (2) pitch to the world India’s preparedness 

to host meetings and conferences.

Many Indian cities have good facilities and offerings that can be projected on a 
global platform. Government and Businesses need to �inetune strategies to sell 
an integrated offering to participants, who come to India to attend an event, a 
memorable experience. 
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Percentage of events happening across establishments and cities

Success factors

Success factor Current state assessment

Availability of 

Infrastructure

Core MICE infrastructural amenities are at par with most 

developed countries

Excellent Connectivity with 

major worldwide destinations 

Connectivity in the country has improved drastically. 

Ground & Port infra is ranked 28th while Aviation is 
rdranked 33  by WEF’s Travel & Tourism Competitiveness 

Index. 

Reasonably well known as a 

tourism spot and has adequate 

tourism resources 

Leader in cultural (8th) and natural (14th) resources on 

WEF’s Travel & Tourism Competitiveness Index. 

Well acclaimed Service 

Sector support 

Suppliers in all forms and facets are available, yet there 

remains scope for improvement with tourist service 

infrastructure (parameters like quality accommodation 

and car rentals) ranked at 109th.

Safe and Secure Location Global perception of India requires to be addressed with 
nd

sporadic incidents damaging reputation, ranked 122  

on safety & security.

Supportive Government 

Policy and Regulations 

th
Ranked 39  for conducive policy environment for 

companies to do business environment

Source: Report on MICE market in India and role of ICPB in promoting MICE tourism products, 2019 - Ministry 
of Tourism 

Estimated turnover from Indian MICE segment in ₹ crores

Hotel-MIC 60%
Professional institutes 

organizing conference>100 pax 

Revenue from Domestic and International 
inbound events in ` crores 

Source: Report on MICE market in India and role of ICPB in 

promoting MICE tourism products, 2019 - Ministry of Tourism 

DomesticInternational

City M I C M I C

Delhi NCR 306 151 3,740 500 292 6,366

Jaipur 13 16 178 25 31 331

Agra 6 3 54 10 5 92

Mumbai 143 61 1,030 190 123 1,680

Pune 10 4 108 14 8 149

Goa 29 24 306 47 39 318

Bengaluru 57 24 487 90 38 645

Kochi 26 22 222 46 27 332

Chennai 91 22 567 156 37 965

Hyderabad 49 24 336 80 80 504

Kolkata 39 13 172 60 21 269

Guwahati 1 0 1 1 1 5

Other Cities 49 31 107 407 261 889

Grand Total 8,521 15,088 

Total
37,576

Event Organizers
space selling 13%

28%

 M I C E M I C E M I C E M I C E

Delhi NCR 40 21 34 5 22 13 0 0 0 40 0 0 065 60 100 

Jaipur 37 24 35 4 55 25 20 0 0 0 20 0 0 080 100 

Agra 43 23 32 2 19 11 0 0 0 0 0 0 0 070 100 

Mumbai 40 21 34 5 25 7 0 0 0 40 0 0 068 60 100 

Pune 38 24 35 3 15 10 0 0 0 10 0 0 075 90 100 

Goa 46 32 21 1 25 10 0 0 0 0 0 0 065 100 100 

Bengaluru 46 17 30 7 22 8 0 0 0 20 0 0 070 80 100 

Kochi 43 24 32 1 20 0 0 0 0 15 0 0 080 85 100 

Chennai 51 8 39 2 21 1 0 0 0 0 0 0 0 078 100 

Hyderabad 44 19 32 5 22 11 0 0 0 30 0 0 067 70 100 

Kolkata 51 8 39 2 20 13 0 0 0 20 0 0 067 80 100 

Guwahati 52 25 22 1 21 8 0 0 0 0 0 0 0 071 100 

Education InstitutesConvention Centers4 Star Hotels5 Star + Hotels

Percentage of events happening

20% 40% 60% 80%
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MICE events have multi-sector impact and they have the 
potential to elevate the image of a destination on a global level. 
 MICE will take some time to revive, the industry has to remain 
prepared mentally so that they can kickstart whenever 
international borders are allowed to open. 

Prahlad Singh Patel

Union Minister of State with Independent 

Charge of Tourism & Culture

When will MICE return to normalcy?
Covid planted the most devastating blow to 

the travel and tourism industry in world 

history. UNWTO estimates international 

travel will resume to pre-Covid levels 

(prevalent in 2019) as late as 2024. 

Closer home in India ~60 per cent hoteliers 

from Delhi (a hub for destinations like Agra, 

Jaipur, Uttarakhand, Himachal Pradesh, 

Madhya Pradesh and Uttar Pradesh); 

Mumbai (a hub for Goa, Konkan, and part of 

Karnataka and Kerala); and Ahmedabad (a 

hub for Rajasthan and various destinations as 

Bhuj etc.), mentioned that the entire 

property/ hotel was shut down with zero 

operations.

So what lays ahead for MICE travel? 

Experience suggests that business travel has 

been more vulnerable to crisis compared to 

leisure travel. Post the 2008-crisis 

international arrivals recovered in two years 

whereas  international business travel didn’t 

fully rebound to pre-recession levels until five 

years after. 

The lifting of lockdown restrictions, air travel and 

hospitality have seen a moderate uptake of 

business travel limited to business-critical 

activities. It is expected that business travel will 

return to normalcy gradually and painstakingly in 

phases. 

Resumption of international travel will take time 

as national governments navigate new norms for 

foreign travel. Uncertainty around changing 

requirements and mandatory quarantines are 

expected to continue for a part of the year. 

Certain geographies are exploring business-travel 

corridors under strict protocols that allow 

exceptions to quarantine measures. 

India has allowed foreign businessmen, engineers 

and healthcare professionals to enter the country 

on Business visa in non-scheduled commercial/ 

chartered flights. subject to a letter of invitation 

from a recognized institution. Most respondents 

in a survey of in India’s largest source market, the 

US revealed that confidence of major MICE 

bookings would increase once the vaccine was 

readily available. 

Early

Late

Recovery timeline

Sub-500 km travel that 
can be completed in 

personal/rented 
vehicle

Business critical 
operations and 

in-person meetings

Manufacturing, 
Construction & 

Pharma

Domestic travel 
by air / rail

Small group gathering 
including internal 

meetings, trainings 

Tech, Real Estate, 
Finance, Healthcare 

& Energy

International air travel 
with new health norms

Industry conferences, 
trade shows, 

exhibitions and events

Education and 
Professional services

PROXIMITY TRAVEL REASON SECTOR

With travel for internal MICE and other off-site gatherings not expected to 
return until well into 2021 or later till we establish a higher degree of 
con�idence in public safety. The MICE industry should use this time to prepare 
for the “new demands” that will arise once people start travelling again
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Based on industry interactions with FAITH member association – ICPB, some of the strategic 

enablers for improving the MICE tourism landscape in India are discussed below.

Industry Reforms
Retain Outbound 
MICE Segment

Meet In India

Industry status is required 
for hotels and tourism 
infrastructure across all 

segments of MICE tourism.

Infrastructure sector status 
to convention and exhibitions 

centers

Encourage Foreign exchange 
(forex) earning members of 

tourism, travel and 
hospitality under export and 
deemed the export status to 

promote forex earnings.

Augment role of ICPB by 
making it a Nodal agency for 

all MICE activities, Single-
window clearance 

mechanism through ICPB. 

Government support in 
pre/post event, bidding

Develop data collection and 
analysis mechanism for 

generating business 
intelligence / and insights 

through information.

Power and water utility rates 
and levies must be at 

industrial rates effectively. 

The enormous market that is 
going out of the country for 

MICE events calls for 
measures to encourage 

businesses to consider India 
first. 

GST re-structing, especially 
IGST needs to be enabled 

for hotels to give inter state 
credit to corporates

India MICE segment loses to 
International markets due to 

current GST slab of 18%. 
This may be reduced to 12% 

to encourage consumers. 

Launch a program such as 
“Meet in India” as 

Marketing/promotion 
program & outreach program 

to industry leaders which 
can get businesses to India 
and at the same time create 

visibility for ICPB at 
Nationally and Globally.

Creation of Marketing and 
Bidding Fund

Creation of ‘India MICE 
Advantage Programme” 

(Subvention)

Convert one MTZ into world 
class Convention & 

Exhibition City. 

Create city convention 
bureaus & strengthen 

ICPB

Develop revenue model for 
ICPB for self sustenance on 

lines of competing 
international Bureaus 

Establish City Convention 
Bureaus integrated to ICPB 

to undertake city level 
bidding for marquee events.  

Hospitality scheme for site 
inspections, hosted buyers, 

Fam Trips in consultation 
with ICPB Board

It is imperative that the 
Outbound MICE tourist 
segment of India is 
encouraged to consider 
“India First”.  On an average, 
Indian market loses ~20Cr. 
against MICE event that is 
going beyond the Indian 
Borders. 

• ICCA Statistics Report Country & City Rankings - 2019

• MICE tourism – Powerhouse of New Era, FICCI

• Final Report On MICE Market In India And The Role Of ICPB In 

Promoting MICE Tourism Products

• 2020: Worst year in tourism history with 1 billion fewer 

international arrivals, UNWTO, January 2021

Bibliography
• Hotels and tour operator's survey on the impact of covid-19 on 

the travel & hospitality industry, FICCI & Nielsen, September 

2020 

• For corporate travel, a long recovery ahead, McKinsey & 

Company, August 2020

Way forward for MICE Segment
Indian MICE has an estimated less than 1% 

estimated global share despite the natural & 

cultural advantages of India and being one of 

the highest growing economies. In each 

vertical of mice, be it meetings, incentives 

conferences, exhibitions and events, the recall 

value of the Indian MICE is considered low. 

While the professional bureau - Indian 

Convention Promotion Bureau a joint initiative 

of the industry and Government is making its 

efforts, the Indian Congress and convention 

sector has still a long way to go. MICE 

segment in India is a confluence of multiple 

stakeholders requiring focused efforts in 

coordination and cohesiveness across different 

stakeholders for seamless implementation. 

The sector requires are multi-node strategy 

tackling pressing challenges of the MICE 

segment. 

01
Retain 

Outbound 

MICE Market 

– India FIRST

02
Improve 

India’s 

competitiven

ess with 

Global 

Markets 

03
Seamless 

Confluence 

of 

Stakeholders 

– National 

Nodal Body 

for MICE

04
Create MICE 

India brand
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we endeavor to provide accurate and timely information, there can be no guarantee that such information is accurate as 

of the date it is received or that it will continue to be accurate in the future. No one should act on such information 

without appropriate professional advice after a thorough examination of the particular situation.

https://instagram.com/incredibleindia?igshid=v02srxcbethv
https://twitter.com/incredibleindia?s=21
https://www.facebook.com/incredibleindia/
https://www.linkedin.com/company/incredibleindia
https://www.youtube.com/channel/UCMxJPchGLE_CJ1MJbJy-xDQ
https://vimeo.com/incredibleindia
https://in.pinterest.com/incredibleindia/
https://www.incredibleindia.org/
https://instagram.com/tourismgoi?igshid=sjzdkcefec2o
https://twitter.com/tourismgoi?s=21
https://www.facebook.com/ministryoftourismgoi/
http://tourism.gov.in/

	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12

